Story by Amy Hall

GSDP Gets New Logo

GSDP, Director

Granite State Dairy Promotion
rolled out a new logo in June. The
old logo pictured a line art cow and
the GSDP name. Although
respectable, the old logo didn’t stand
out.

“Our old logo didn’t reflect the
New Hampshire dairy industry, its
producers or the mission of GSDP.
New Hampshire dairy farmers are
extraordinary people -GSDP needed
a dynamic logo to reflect who they
are and what they produce. I'm quite
pleased with the final result,” Amy
Hall, Director of GSDP.

Most businesses have a logo, the
little graphic displayed on
everything they produce, sponsor or
represent. A good logo helps a
company have a clean, professional
look. The more original and eye
pleasing a logo is, the higher chance
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an organization has to stand out
and be recognized.

When creating a logo, you
must take an entire company and
everything it stands for and
refine it down to a simple,
graphic representation.

The new logo was designed by
Ron Stevens of Stonewall Studios
in Meredith, NH. Ron has several
years experience with graphic
design. He has designed the
logos for the New Hampshire
Farm to Restaurant Connection,
NH Farm and Forest Expo, Weirs
Times and the official licensed
logo for Laconia Motorcycle
Week.

"By most design standards,
Granite State Dairy Promotion
had a good, iconic logo. However,
from a marketing perspective, the
logo was not particularly
expressive. I have attempted to
make the new logo proactive,
communicating identity, while
also communicating the key
elements of your mission -
livestock, farmland, and product.
In addition, a more colorful,
captivating logo is more effective
on signage, packaging, and at
events.” stated Stevens.

Stevens added, “A good logo is
important for an organization
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